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AI: The Secret  Weapon 
of Smal l Market ing 
Teams
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Email Market ing
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What  AI Discovered

● Page views: This column contains numerical data. The average page views is 
approximately 80, with a standard deviation of about 37. The minimum and maximum page 
views are 10 and 174 respectively. The 25th, 50th (median), and 75th percentiles are 47, 82, 
and 106 respectively.

● Site sessions: This column also contains numerical data. The average site sessions is 
approximately 38, with a standard deviation of about 16. The minimum and maximum site 
sessions are 4 and 90 respectively. The 25th, 50th (median), and 75th percentiles are 24.5, 
39, and 48 respectively.

● Unique visitors: This column contains numerical data. The average unique visitors is 
approximately 32, with a standard deviation of about 13. The minimum and maximum 
unique visitors are 3 and 74 respectively. The 25th, 50th (median), and 75th percentiles are 
22, 32, and 40.5 respectively.

● Bounce rate: This column contains categorical data with 58 unique values. The most 
frequent value is 67.00% which appears 20 times.

● Avg. session duration: This column contains categorical data with 214 unique values. The 
most frequent value is 3m 55s which appears 4 times.

Most SEO experts 
suggest  anything 
above a 60% bounce 
rate is bad. 
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Use Case # 1.1 - Data Analysis

                ICA received over 140 survey responses over last                
y           years Expo here in Des Moines

                  AI was able to comb through every response and help    
t               the planning team pinpoint trends (good & bad)
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Use Case # 2 - Content  Creat ion
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Original A.I Enhanced

Original A.I Enhanced
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AI is a TOOL…..

And like many tools…. It  takes a     
skilled creator to use them 
correct ly
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JESSICA 
JANECEK
MARKETING DIRECTOR

- Developing a chat  bot to aid in sales
- Creating conversat ion hierarchy

Example
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STEVE
HANSON

CEO

- Current ly don’t  use AI

- Curious about capabilit ies

- At some point in t ime plan to try 
implement ing it  with t raining /  
education
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